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I I  
 
Abstract 
As economic globalization develops and china's opening up strategies constantly 
deepen, our economy is becoming closer to the world. Since the “going out” strategy 
been launched, China has made a spurt of progress in the development of its economy, 
more and more local enterprises have been on the path of international. However, 
because the starting time of China’s international strategies are relatively late, there 
are not so many analysis about this topic, Chinese enterprises’ investment to foreign 
countries are still not mature enough. Moreover, China has very special national 
conditions, it needs to combine the concrete conditions of the China when analyzing 
the foreign direct investment problems. When entering the international market, 
Multi-National Corporations need to face a series of decisions, for example, the 
location selection (where), time of entry (when) as well as the choice of entry mode 
(how). Among them, the choice of entry mode is one of the topics that are interested 
most by scholars. The selection of appropriate entry mode is always the key factor for 
the success of Multi-National Corporations. Therefore, it is necessary for China to do 
more research in entry mode choice. 
It has been known that ‘distance’ between organizational contexts has become a 
primary concern for scholarly research into the international business strategies. This 
article try to extend the research of distance by exploring the complementary roles of 
institutional and human research distances on the strategies of foreign investors. It 
also combine institutional and resource-based theories together to make a general 
analysis for entry mode choice and adds the moderating fac tor of experience. With the 
analysis and the concrete data of Chinese OFDI, this article test the influence factors 
of Chinese enterprises’ entry mode choice. In the end, it gives some recommendations 
for Chinese company using the empirical results. 
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第 1 章  导论 





外直接投资流量（OFDI flow）已经从 20 世纪 80 年代几乎可以忽略不计的每年
4亿美元增长到 20 世纪 90 年代的 23 亿美元，又进一步增长到了本世纪初的 191
亿美元。截止至 2013 年年底，约有 15300 家中国企业向全球的 184 个国家和地
区进行了总计约为 6604.8 亿美元的投资。全年的投资流量也首次突破了千亿美
元的大关，跻身全球三大投资国。有学者预测，至 2015 年，中国的对外直接流




















































问题。“心理距离”最原始的概念是由 Johanson and Vahlne 定义的“阻碍信息
在市场中流通的各项因素的总和”。这些因素包括语言的差距，教育、经营实践
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